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how strengthening 
connection to place
can help to protect

Cannock chase



people are Naturally 
drawn to look after 

a place when they are 

deeply connected to it!



We created a national High Street Movement
That spread as far away as New Zealand, France & 
Australia 

By giving people the tools to connect to 
their communities

150 towns in the UK have been involved

National Events that regularly have 100+ 
towns join in Huge press & Media coverage
10 years of being free

Runn by hundreds of volunteers

Connecting People to the place they live, work & visit
for more info: www.totallylocally.org

https://totallylocally.org/








from
RDA Barossa

THE BAROSSA
An Extraordinary Place

photos by chris sands

extraordinary, everyday barossa

someone’s everyday is someone else’s extraordinary



BRETT GROCKE
viticulturalist/wine grower

eperosa wine
I guess you end up coming back 
to what you’ve known or grown 
up with. Its funny how you can do 
a full circle and appreciate what 
you had.

5th generation Barossan

to see interviews and the project visit: 
www.extraordinaryeverydaybarossa.org

https://www.extraordinaryeverydaybarossa.org/


margaret lehmann
community champion

“Living in the Barossa 
is a philosophy - 
a way of  thinking.

It’s mostly about how 
you tackle things”

English born moved to Barossa 
when married as a young woman



“I went backpacking around 
Europe about ten years ago. 

And everywhere I went I was 
saying ‘Barossa’s better than 
this, Barossa’s better than 
this!’ (laughs). 

The only place that came 
close was Florence - I had a 
great tomato in Florence......
(more laughs!)

Ilona Glastonbury

5th generation Barossan



connection to place is often 
strengthened by disaster.

a realisation of the places value is 
heightened when there is a danger of 
losing what you have.



AFTER THE FLOODS - 
celebrating THE CALDER VALLEY

16,000 people celebrated the valley over 3 nights with;
fire & lantern parades, bands, performers, canal-side markets, huge floating 
sculptures, 200 bikes with fairy lights, & a campaign to re-connect with the 
towns. £1.4 million press, TV and radio value.

Turning a high street devastated by floods into the busiest run-up to Christmas 
ever. People supported their towns. 

All on a tiny budget 
6 weeks from idea to event, delivered by a team of three - 
Because thousands of volunteers came out in support 
£500,000 raised by the community put into a pot in case of future floods

PLACE CONNECTION AT ITS BEST



valley of lights



these examples
are all relevant because

they are about connecting
people to place



and when people are connected 
to a place, they care for it and
they take action to PROTECT IT



sense of place
connection to place



sense of place
is Made up of a cocktail of many things;

landscape, smells, architecture,
sounds, experiences, encounters, 

memories and more



Close your eyes & think of a place from your 
childhood where you spent a lot of time. 

How many details can you recall? 

Can you pinpoint the sounds and scents? 

How did it make you feel? 

Is there an emotional connection that gives 
this place meaning? 

Would you have the same experience if you 
went there today?



attachment
to place
is how these elements 
come together to form a 
strong, emotional bond 
with that place.



Experential 
COnnection

Sense of 
Belonging

Emotional 
Connection Cognitive 

Understanding

Personal Values 
and Identity Shared 

Experiences

THIS IS manifested by

place 
attachment



It’s how you feel deep down.

and...

It’s what makes you want to 
act to protect and preserve 

that place.



cannock 
chase



RECOMMENDATIONS
& OBSERVATIONS

I was asked to look with 
a critical eye 



cannock-chase.co.uk
forestryengland.co.uk/cannock-chase
cannockchasedc.gov.uk
cannockchase.org.uk

CONFUSING!

quick 

thoughts!



missing A REAL CHANCE 
TO GET YOUR MESSAGE 
ACROSS TO a diverse
AUDIENCE

quick 

thoughts!



be more 
to the 
point!

quick 

thoughts!





how do we create 
the conditions to 
encourage attachment 
to place for 
cannock chase? 



KIDS!

If we connect chIldren, we connect the community

future guardians • good at peer pressure!

work through the schools • easy to Mobilise            

Pressure on Parents! • medIa interest

one way



so what if?
instead of teaching them what to do,

We ASKED them what to do?



what if
we gave THE kids 
responsibility.
or even.....

they took 
charge!



let them say how to protect cannock 
chase, and how to make it fit for the 
future

because they will be the ones using it 
then (not us).



so how?



we approach primary 
schools in the area
and say:



we want you
to appoint a 
mayor of 
cannock chase.
One of your 
pupils.





they will be chosen by 
their peers

they will be ‘in office’ for one month, 
and then it moves to another school.





at the end of the 
month the children 
identify 10 things 
they want to 
happen to 
protect 
the chase





then - put all the 
recommendations 
together and 
distill them down to a...  



children’s’ 
manifesto
for
cannock 
chase 
 distributed across 

the chase, schools, local 
government, social media, 

press & media etc.

creating a narrative of care & action



remember this?

Experential 
COnnection

Sense of 
Belonging

Emotional 
Connection Cognitive 

Understanding

Personal Values 
and Identity Shared 

Experiences

place 
attachment



this encourages all of these 
in the children and, by proxy, 
the local community.



the building of strong connection to place 
within local communities is essential for 
the future of our landscapes

the best way to do this is TO BUILD 

CONNECTION TO PLACE.



my belief is THE BEST WAY 
TO do THAT, IS TO ENCOURAGE 
‘OWNERSHIP’ of the task 
at hand.



thank you for listening
chris sands



1. PLACE INTERACTION
Routine actions between people in a place that 
support strong social bonds

2. PLACE IDENTITY
Taking up the culture and values of a place to reflect
personal identity and self-worth
 

3. PLACE REALISATION
Place character that reflects its history and cultural context.
Nostalgia based on past experiences 

4. PLACE RELEASE
Deep feelings or a surprise from place encounters
that trigger a decision for change

5. PLACE CREATION
Determinism by a person’s action to design or shape 
place to improve its performance and prosperity

6. PLACE 
INTENSIFICATION
Independent power revive, reconfigure and strengthen 
place prosperity

Professor David Seamon 
Professor of Architecture at Kansas State University in Manhattan, Kansas. 
Trained in geography and environment-behaviour research.

the 6 stages of place attachment




